Ol'KI

WE MAKE THE FIRST MOVE

We always try to find the best UX methodology for your business.
We discover creative idea beyond your imagination based on UX analysis.
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XS CREATIVE UX GROUP
WE MAKE THE FIRST MOVE
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OVERVIEW
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Name
Founded
CEO
Capital
website
Address

Business

& Al (IXI corp. )
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ixiux.com

MESEHEA 43 =32 13224 8 35 06052

Service Design

UX Consulting ( User Research / Data Analysis )
Web Building & Maintenance

BX, Ul Design



What We Do
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Service
Design

UXx

Healthcare
Service
Design

WE

Analysis & Strategy

Ul Planning

Research
Team

Team

DO

« Data Analysis / AB Test
» User Research

« Ideation
» (Concept & Strategy
» Prototyping & Design

« Implementation

Usability Test

In-depth Interview
Focus Group Interview
Focus Group Discussion
Gang Survey

Shadowing / Observation
Media Monitoring
Online-Survey
Word/Image Association



Business Area
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Space

E A
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+ Home
« Office
+ Schoo
« Street

« Specific place
+ Domestic

+ Global

7171, s,

+ Movement ...

SNS Magazine Education

A
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Device

« PC

« Smart Phone / Tablet
» Smart Watch

» Navigation

- Digital Signage

» Home appliance ...

E-commerce Beauty Media Branding Finance Travel

Business Type

« Future
 Local
« Culture

- Life Style

» Technology
« Social-*

Entertainment

Condition

etc.



Speciality

Sjotst 2150| et 29

IX1 0|0{OFZH 5l= E=etS

] O
LS -
HeltsS M =ELICE

- 2 . 3 crstoporciols

1 ColE] 7|8k =4 3 M=t Mu|2 S40f| 2= UXSRE Ciret ofo|C|of kb

* GA S|EY SH|OJE Z1tS HIZ= o T} o Al S0 S= BIMRYYE ME . 0fg{ ofo|C|of EHEIMHES =5t AYzto| BIE}
. HEle 22|18 =2 E5t AH|A 543t miot . O|SHEAXt QIE|EE E5t ZI2 AFR] 0[5 « M2 CHE EliZFoto|H|o]d &l

+ ABtest 5= S¢ & H|luE4 - OFEA ZItE 2t AF, OlEo1d « O|Ret ZAHE HIE2= oto|r|of Zat HA

—



UX Process

=r74(Uncover),
O

Customer

Goals

Business
Goals

Discovery
/ Insights

Technology
Landscape

Customer, Brand & Business Insights
nZHo| L|XE Htgst HAME H|XL|A
252 Yois| sEAly

OFO|H|0|M(Ideate), 12K Define), 2274|(Build), AT X2 1(Design)2| 5EHA| T2 M|A 2
IIEAZ 2 UXZELES QIS0HL|CL

Brand
Goals

Fueled by customer insights and driveh by brand

values - the Experience Brief lies the foundation for

the actual experience to be built upon. It does not
provide the answers-but forges the appropriate
strategic direction for the teams to pursue.

Define
The Experience Strategy
&|7|=01 0t0|C|0fZ 93t

o[3t 510
=

S 213t 30|
22 X2, g 558 212

One Page
Brief

Experience
Brief

afgo] ™

il Felgt

Day2
All-Day

Ideation
/ Deep DIVE

Ideation/Deep dive allows the teams who
architect the experience to explore various
methods that drive creative problem
solving and innovation solutions.

Ideate

Immerse Interdisciplinary Teams

0f2] 2ofol| 20 = BS 2E
Al OFOICI0E =&al 2ide FEt

Dayl Ideation Day3
Collect . Present
Artifacts = -\ Concepts

Animated
Artifact

Proof of

Visual
Design

Experience
Architecture

Experience

Concept

Rough
Prototype

Build

The Concept

Hde Sl ndol o2 MEEE
“Big Idea”E TS| '

Design

Motion
Design
Interface
Design
Design
The Experience

Technical
Design
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Amway

ABO
Hybris Enhancement UIUX Project (e-Commerce)
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& TYPES / SUV = & TUCSON =

< Exterior

EXTERIOR

You can choose from a variety of exterior

Complete your leisurely daily life with
driving that resembles your passion.

5 Vehicles

LET'SGETSTARTED >

AMAZON CRIMSON
GRAY RED

)

1 - =
Mestgase e
THE NEW KONA . KONA
BENIMBLE ]

TUCSON

L $20,000~
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Galaxy Japan
UX Strategy Consulting
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UX Research
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NIKE Korea

NIKE Women's HP Personalization Pilot Project

2019.09 ~ 2019.12
PC/Mobile Web
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